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SYNOPSIS

This flagship consumer study provides the latest trending data on consumer
purchase behavior and preferences that are essential for smart home marketing
strategies. Key performance indicators such as smart home product adoption and
purchase intention by device categories are included, as are buyer’s journey
elements such as purchase channels, brand consideration, and installation
preferences. The study evaluates product bundling as an important and growing
merchandising strategy.

ANALYST INSIGHT

“In this challenging environment, the categories that remain strong include video
doorbells, cameras, and smart thermostats. While interest in these core devices
hold steady, bundles of devices around them and services that support them will
be the best chance to grow.”

— Chris White, Research Director, Parks Associates
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DISCLAIMER

Parks Associates has made every reasonable effort to ensure that all information in this
report is correct. We assume no responsibility for any inadvertent errors.
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