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PARKS RESEARCH HIGHLIGHTS

ASSIATES loT and the Smart Home

10% of U.S. broadband house- 16% of U.S. broadband house-
holds have a smart energy device (a holds own a smart home device. 30-
programmable thermostat, light bulb, 40% of smart energy device owners
power strip, outlet, or plug adapter use their devices daily, including 35%

Cite Parks Associates when using any information from this document.

One-third of broadband
households plan to purchase
a smart home device over the
next 12 months.

Roughly 10% of those
buying smart energy
devices are upgrading from
an existing device that still

capable of connecting to the Internet).

Big Data

25% of consumers have privacy and
security concerns about having smart
energy devices connected to the Internet,
increasing to nearly 50% among those
who already own smart energy devices.

73% of U.S. broadband households
Cite concerns about their private informa-
tion stolen by hackers as one of their top
concerns about smart home devices.

A comprehensive smart home bill of
rights would alleviate concerns for nearly
40% of households.

40% of consumers are willing to share
data from smart energy devices in order
to identify and resolve problems.

of smart thermostat owners.

functions.

Energy Efficiency & Value-added Services

33% of U.S. broadband households are interested in
bundling HVAC maintenance services with their electric-
ity services. Twenty-seven percent would bundle Internet
and electricity services.

Nearly 85% of U.S. broadband households have
taken some action to reduce their energy usage or costs
in the past 12 months. These actions include replacing
standard light bulbs with CFLs or LEDs.

Roughly 25% of U.S. broadband households find one
of the value-added monitoring services to be "very ap-
pealing,”including energy, HVAC, or appliance monitoring.

One-half of broadband households have some kind of
value-added service for their home, including 20% with
an extanded appliance warranty and 12% with a a service
contract for their HVAC system.

Interoperability

27% of smart home
equipment owners first
purchased a kit with multiple
devices.

Over 50% of all smart

energy device owners report
interoperability is “very
important”That include 60% of
all smart lighting owners.

Nearly 70% of U.S. broad-
band households would pay
$2.99 per month for a bundle
of smart energy services. Con-
sumers in general are highly
receptive to energy manage-
ment as a service.
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