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Executive Summary

- Industry Insight — Connected Entertainment
- Industry Insight — Smart Home

- Key Findings & Market Impact

CE Device Adoption and Use
- Consumer Electronic Devices Ownership (2016 - 2017)
- Adoption of Audio Devices (Q1/17)
- Ownership of a Connected CE Device (2016 - 2017)
- Adoption of Connected In-Home Entertainment Devices (Q1/17)
- Canada: Average Total Numbers of Connected CE Devices Owned Per BB HH
- Canada: Average # of Specified Connected CE Device Owned Per BB HH

- Most Used Connected In-Home Entertainment Devices for Accessing Online Content (2016 - 2017)
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- PC-to-TV Connections (2016-2017)
- Most Used Streaming Media Player Brand (Q1/17)

CE Purchases
- Computing Device Purchases in Last 12 Months (2014 - 2017)
- Home Entertainment Device Purchases in Last 12 Months (2014 - 2017)
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- Streaming Media Players: Purchase Factor Importance (Q1/17)
- Streaming Media Players: Purchase Factor Importance, Cont. (Q1/17)
- Audio Device Purchases in Past 12 Months (2016 - 2017)
- Drone & Virtual Reality Headset Purchases in Past 12 Months (Q1/17)

Mobile Device Usage
- Mobile Device Adoption (2015 - 2017)
- Mobile Device Purchases in Last 12 Months (2014 - 2017)
- Smartphone Brand Market Share by Installed Base (Q1/17)
- Tablet Brand Market Share by Installed Base (Q1/17)
- Smartphone Brand Personally Used Most Often by Provider (Q1/17)
- Smart Watch Brand Share (Q1/17)
- Smart Watch: Top Ranked Purchase Considerations (Q1/17)

Intelligent Personal Assistants
- Use of Personal Assistant Apps (Q1/17)

- Frequency of Use of Digital Personal Assistant Functions (Q1/17)

1Q 2017

- Appeal of Using Dedicated Personal Assistant to Control Other Devices (Q1/17)
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- Types of Internet Connection at Home (Q1/17)
- Broadband Service Provider (Q1/17)
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- Pay-TV Service Provider (Q1/17)
- Number of Channels in TV Service Package (Q1/17)
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- Online Video Subscription as Part of a Pay-TV Service (2016 - 2017)
-+ Use of Online Video Services That Require Pay TV Authentication (Q1/17)
- Recent Changes to Pay-TV Service (Q1/17)
- Share of Subscribers Switching to Pay-TV Provider in Previous Year (Q1/17)
- Intention to Make Specified Changes to TV Service in Next 12 Months (Q1/17)
- Reason for Considering Downgrading Pay-TV Service (Q1/17)
- Cord Shaving by Provider (Q1/17)
- Impact of Online Video Services on Pay-TV Downgrading (Q1/17)
- Reason for Considering Canceling Pay-TV Service (Q1/17)
- Cord Cutters as % of Current Pay TV Subscriber Base by Provider (Q1/17)
- Considerations for Retention of Service Package (Q1/17)
- Attitudes About Pay-TV Service (Q1/17)
- Attitudes about the Value of Pay-TV by Provider (Q1/17)
- Attitudes About Online Video Services and Video Consumption (Q1/17)

Digital Media Consumption
- Devices Used to Watch Online Movies and TV Shows (2016 - 2017)

- Adoption of OTT Subscription Services (Q1/17)

- Adoption of Top OTT Subscription Services Among Cord Cutters & Cord Shavers (Q1/17)
- Intention to Subscribe to OTT Services with Specified Contents (Q1/17)

- Subscribers Canceling OTT Service as % of Current Subscriber Base (Q1/17)

- Likelihood to Cancel OTT Subscriptions (Q1/17)

- Use of an OTT Service Paid For by Someone Living Outside of One's Household (Q1/17)

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113 ASSCQ:IA' ES



CONNECTED
CONSUMERS

in [OINNTH)

Connected Consumers in Canada

TABLE OF CONTENTS 1Q 2017

- Weekly Number of Hours Spent on Digital Media Activities (2016 - 2017)
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Home Security System Ownership (2016 - 2017)
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