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As broadband gains
greater penetration
worldwide, operators
must explore new
strategies to both
attract new customers
and keep existing
customers. This report
analyzes the
philosophies and
approaches to
subscriber retention
and acquisition,
including triggers to
churn, broadband
service messaging,
consumer willingness
to switch, and the
tools and strategies
used across markets
today to compete
successfully. The
report also provides a
forecast for broadband
subscribers worldwide
through 2019.
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“As broadband markets mature, broadband providers are forced to focus
their attention and strategies on subscriber retention and leveraging their
networks for additional revenues. However, both of these goals can be
elusive,” said Brett Sappington, director of research, Parks Associates. “While
many are focusing on high broadband speeds, others are using new tactics,
innovations, services, and customer-oriented programs to attract and retain
customers.”
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