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SYNOPSIS

Energy providers are actively evaluating the integration of new consumer
technologies into their products and services, as they aim to increase energy
efficiency, improve service resilience, and manage distributed energy resources.
This research examines consumer adoption and perception of utility energy
solutions. It also identifies consumer adoption of smart energy devices and interest
in energy management use cases.

ANALYST INSIGHT

“Energy device makers, utilities, home builders, and automakers have an
opportunity to make major leaps forward with the tailwind from consumer
demand and government funding and investments.”

—Chris White, Senior Analyst, Parks Associates
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