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SYNOPSIS

Presenting content to consumers is the first step in monetization. As technologies
and entertainment services change, consumers find content and select
entertainment in new ways. This study examines consumer preferences related to
new Ul options and the ways that consumers find, and want to find, entertainment
content. The study explores preferences by owners of various in-home devices and
examines interest in new innovations such as smart speakers, personal assistants,
and voice interaction. This study reveals opportunities and barriers to adoption of
new user interface innovations.

ANALYST INSIGHT

“User experience — particular quality of user experience — is a vital component
when it comes to consumer purchasing behavior and word-of-mouth referrals.
Consumers who are happy with their experience are consumers who purchase
products, who subscribe to services, who are loyal to the brand, and who
recommend it to others.”

— Kristen Hanich, Senior Analyst, Parks Associates

Number of Slides: 56

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113

Consumer Analytics
Team

/4
John Barrett, Director

Yilan Jiang, Director

Pooja Kamble,
Researcher

Industry Analyst

Kristen Hanich,
Senior Analyst




SERVICE:
ENTERTAINMENT
CONTENT

360

Ul Preferences and Content

Discovery

CONTENTS

Consumer Analytics: Entertainment
Content Track

* Key Questions Answered

» Survey Methodology

+ Defining Heads of Broadband Households
+ Definitions and Abbreviations

» Reading Parks Associates Charts

Executive Summary

* Industry Insight
» Key Findings and Market Impact

User Interfaces on Streaming Media
Players and Smart TVs

» Important CE Purchase Considerations
(Q1/19)

* SMP Ratings by Brand (Q1/19)

» User Experience: Streaming Media Players
vs. Smart TVs (Q1/19)

« SMP vs. Smart TV: Better Device for
Navigating Ul (Q1/19)

« SMP vs. Smart TV: Better Device for
Attractive Ul (Q1/19)

» SMP vs. Smart TV: Better Device for
Content Search (Q1/19)

« SMP vs. Smart TV: Better Device for
Remote Control (Q1/19)

Importance of Uls for OTT Services & User
Ratings

 Attitudes Towards Video Service Features
(Q1/19)

 Indexed Rating of Video Services by
Provider (Q1/19)

* Reasons for OTT Service Recommendation

(Q1/19)

3Q 2019

» Reasons for Recommending OTT Video
Service by Service (Q1/19)

* Reasons for Cancelling OTT Video Service
(Q1/19)

» OTT Service Cancellation Due to Difficulty
of Finding Good Programs to Watch, by
Service (Q1/19)

» Reasons for Using Free OTT Video
Services (Q1/19)

The Content Discovery Process Among
Video Service Subscribers

+ 1st Step in Content Discovery Process
(1/19)

+ 1st Step in Content Discovery Process by
Age (1/19)

 1st Step in Content Discovery Process by
Video Services (1/19)

 Attitude Towards Use of Video Services
(Q1/19)

* Indexed Rating of Search Process by
Provider (Q1/19)

* Indexed Rating of Search Process by First
Step (Q1/19)

» 2nd Step Among those Generally Browsing
as their 1st Step (1/19)

» 2nd Step Among those Searching for
Program as their 1st Step (1/19)

» 2nd Step Among those Considering
Recommendations as their 1st Step (1/19)

Voice Assistants & Control of Video
Entertainment Devices

* Voice Assistants: Monthly Usage (Q1/19)

» Entertainment Device Control Among Voice
Assistant Users (Q1/19)

» Ownership of Streaming Video Devices
Among Smart Speaker/Display Owners
(Q1/19)

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113




SERVICE:
Ul Preferences and Content ENTERTAINMENT

CONTENT

Discovery 30 2019

* Smart Speaker/Display Users Controlling
Entertainment Devices by Brand (Q1/19)

» Top Ranked Devices Desires to Control via
Voice (Q1/19)

Smart TV Top Ranked Device to Control via
Voice by Smart TV Brand (Q1/19)

Top Ranked Entertainment Activities to
Control via Voice (Q1/19)

Entertainment Platforms with Integrated
Voice Control

* % of Smart TVs with Integrated Voice
Capabilities by Brand (Q1/19)

» Streaming Media Player Users with Voice
Remote (Q1/19)

» Top Ranked TV Purchase Considerations
(Q1/19)

Appendix

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113




% SERVICE:
Ul Preferences and Content ENTERTAINMENT
Discovery

CONTENT

3Q 2019

ATTRIBUTES

Parks Associates parksassociates.com

5080 Spectrum Drive sales@parksassociates.com
Suite 1000W PHONE 972.490.1113
Addison TX 75001 Toll free 800.727.5711

FAX 972.490.1133

Authored by John Barrett, Kristen Hanich, Yilan Jiang, and Pooja Kamble
Executive Editor: Jennifer Kent

Published by Parks Associates
© 2019 Parks Associates | Addison, Texas 75001

All rights reserved. No part of this book may be reproduced, in any form or by any means,
without permission in writing from the publisher.
Printed in the United States of America.

DISCLAIMER

Parks Associates has made every reasonable effort to ensure that all information in this
report is correct. We assume no responsibility for any inadvertent errors.

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113




