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SYNOPSIS

Connected CE and Pay-TV 60% -
analyzes the use of

connected CE devices and

their impact on pay-TV

services.

Particular attention is given
to over-the-top video
services such as Netflix
that are now widely 30% -
available to consumers on
TV sets thanks to the
growing adoption of
connected CE devices.
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ANALYST INSIGHT

“Over one-half of U.S. broadband households now have access to OTT video on a TV set. While this raises the possibility of OTT
video substituting pay-TV service, data indicate that it is actually complimenting pay-TV service albeit in ways that are not
necessarily advantageous to pay-TV providers.”

— John Barrett, Director, Consumer Analytics, Parks Associates
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